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Abstract

Social constructions of gender pervade our worlds of learning and working. Determined by a limited biological

perspective, this has resulted in of the feminine and masculine. This perspective
no longer has a valid place within our global economy.
A more connected and holistic reality requires . feminine consciousness embedded in approaches to

learning and working as well as the presence of women within these contexts.
The STEAM professions will be key and decisive in the construction of this new reality, where the

in particular and in general are essential components.
Only in this way will we be able to build common and shared spaces that are

Materials and Methods

Description of the project

Our zeitgeist is currently defined by our existence in the virtual realm,
which :

Integrative and coordinated approach
to data collection and analysis:
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_ Resuts Conclusions

The theoretical results of qualitative studies on holistic intelligence reveal the critical place of
needed for a balanced and supportive life, for individuals and the collective:

The research describes our existing reality:

o thinking-feeling (Peter Adey) * The existence of - albeit subtle —
e contemplative feeling (Bhushan and Garfield)
e comradeship of intellect and intuition (Radhakrishnan and Moore) Our findings suggest a projected reality:
e universal substance (Alvar Aalto) e A is needed if we really want
transform our reality.
e indefinable essence or core of being that lives deep in the e Adoorto is left open, emphasizing the need
sensibilities (Clare Cooper Marcus) for spaces and dimensions to create holistic
e sixth unifying sense (Juhani Pallasmaa) scenarios in the new virtual reality.
Source: Prado, M., 2020, Unsplash e |ife-force (Henri Bergson) * The State, the family, the school, the company, are vital

in making gender sustainable and inclusive.
e The is the necessary of

HOWEVER, the empirical results of quantitative studies on actual workplace trends suggest otherwise: present and future reality, in terms of positioning in

(intentionality) is being , which will have a negative impact on science (in a broad sense) and its projection in the digital
creativity and innovation. ecosystem in particular.
is setting trends that are Algorithms are and * In this context, represent the future,
clearly and in them , Which must have a
s a reality in which real and decisive presence in bringing holistic
e Statistical information that is not updated and based on present ‘distorted’ " " within our virtual reality and digital
fairness. economy.
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